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JOINT
CAMPAIGNING
FOR HORSH BEIRUT

NAHNOO

REOPENED &
BEIRUT, LEBANON ¥ CEVITALISED

After five years of campaigning
the park reopened. Hundreds
of visitors come every week
and activities — such as scouts
practices, open air classes and
yoga — take place. Through

the joint campaign different
communities worked together
for the same cause, leading
to greater understanding and
acceptance. ¢

ISOLATED
COMMUNITIES

Closing Horsh Beirut, the

only park in Beirut, separated
different communities,
confining them in their
segregated living environments.
This division increased tensions
as a common space to mix and
get to know each other was
lacking. It enhanced fear and
the rejection of one another. €
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Aiming to reopen the park

for all as an inclusive public
space, NAHNOO started a
comprehensive advocacy
campaign involving mainly
young people, NGOs

and neighbours from all
backgrounds. Over 100 young
people were trained to organise
public discussions and artistic
events attracting more than a
thousand participants. @&

Joint local engagement Community spaces
for the common good where diverse people meet




